The Campaign for
Responsible Technology

1 v Campaign for Responsibie Technology (CRT) unites
diverse organizations to promote broader participation
in the design and development of new technologies. in
our experience, rapid technological change has too
often led t adverse social, political and economic im-

pacts.

We envision a world where tech-
nology better serves social and
environmental needs and em-
powers communities and werk-
ers. Forthisvisionto becomea
reality, vastly increased citizen
participation is required to en-
sure the responsible develop-
 ment and implementation of new
technologies.

SEMATECH

The US high technology manu-
. facturing sector is being buf-
feted by fierce global economic
competition. In response, the
righ tech industry has relent-
lessly sought to reduce taxes
and weaken state and local con-
trols governing economic de-
yel,pment. Many high tech
business leaders and some poii-
ticians are calling for govern-
ment intervention to create
industry-led, business-govern-
ment partnerships to heip im-
prove America's high tech com-

petitiveness.

A good illustration of such a partnership is SEMATECH--
a high tech industry research consortium of 14 U.S.-
owned semiconductor manufacturers, based in Austin,

"We have abdicated power over
our future to the experts. And,
for the sake of our children, we
must take that power back. Our
society does not even have a fo-
rum to discuss the possible results

of technological change....by fail-

ing to establish such a wecba-
nism--a body chosen directly oi
indirectly by the people--we have
placed the fate of the planet in
the hands of the technical special-
ists who, however brilliant, are
unqualified to decide questions
of the common good.”

Richard Goodwin, Former advisor 1o President's
Kennedv and Johnson.

Texas. The natio..a Advisory Council on Federal Partici-
pation in SEMA' ECH notes that, "SEMATECH has be-
come America’s first large working exampie of an indus-
try-led public-private partnership to promote naticnal
commercial objectives.”

SEMATECH's mission is to
build a smaller, faster micro-
chip to chailenge the growing
success of the industry’s Japa-
resa-owned competitors. How-
gver, as a government-spon-
sored agency with a $100 mil-
lion annual taxpayer subsidy.
SEMATECH must be held
accountable to the needs of
workers and communities. It's
mission must reflect social
goals--not just a private busi-
ness agenda.

“vhe Campaign for Responsible
e gy (CRT) seeks 1o
recefii, SEMATECH'srole as
a majos agency of industrial
poiicy. We believe that SE-
MATECH can make a signifi-
cant contribution helping to
solve important economic, en-
vironmental and health prob-
lems facing c'ectronics work-
ers and their communities.

We have set up ameeting with
SEMATECH for May 17, 1991

to discuss our concerns, and need letters of support for

our campaicn. Please

write to SEMATECH's Director,
William Spencer at 2706 Morttopolis Drive, fwstin TX
78741. Send copies ¢f your letter to the Campaign for

Responsible Technology.

CAT seeks to strengthenfocaily based organizing and help provive ¢ laroer navonal contextfor groups that are
dealing with technology-related issues. CRT is building a national network of grass-00ts organizations who
recognize that many diverse, but refated problems can only be overcome by exte.nding democracy into the
technological decision making process. ‘

To contact the campaign, write to:
Campaign for Responsible Technology
408 Highland Avenue
Somerville, MA 02144
For more information call Rand Wilson at 617 391-3866




